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Peruvian Hearts
Educate. Empower. Dream.



Instructions:
· The PH logo and motto (Educate.Empower.Dream) should be in the upper left corner above the pink bar so recipients can immediately identify who is sending the release. 
· Contact information should be visible to justified right above the pink bar (Arvo font size 9). This information should be for the best person media can contact who will respond quickly. 

· Underneath the pink bar is where the release should read: for immediate release (Open Sans font size 11) or embargoed for and provide the date. An embargoed release is ideal for announcing big news to get on the media’s radar but indicates that nothing should be announced until the date provided. 

· Before the copy, the what, when, and where should be provided (headers bolded in Arvo font size 10, info following header non bolded Arvo size 10). Who may be appropriate if an event involving a celebrity or high-profile person is taking place? 

· The content of the release should begin with the location in bold text (Open Sans font size 11). 

· The release should begin with the announcement and then details providing when, where, why, and who should be included. 

· The important information should always be within the first two sentences of the release
· Quotes are important to incorporate from CEO, Ana, or Danny, as well as someone else related to the announcement when possible. The quote and content of the release should touch on the three elements of the motto: educate, empower, dream. 

· Press releases should be kept to one page whenever possible. Media like quick, scannable releases and will often not read the whole release in its entirety. 

· The Peruvian Promise brand position statement, also referred to as “our promise” should always be at the bottom of every press release along with the URL for the website. This is the boiler plate. About Peruvian Hearts (bolded Arvo font size 10, color PH pink). Boiler plate: Open Sans font size 9. URL in PH pink Open Sans font size 9.

· Conclude with three (3) hashtags (# # #) to indicate there is no more text. 


     

 Contact: Danny Dodson





 Phone: 303.717.8377




           
 Email: danny@peruvianhearts.org


FOR IMMEDIATE RELEASE

WHO: Peruvian Hearts celebrates its first group of graduates
WHERE: Cusco, Peru
WHEN: December 2015
Cusco, Peru…Nonprofit organization Peruvian Hearts, which works to empower and educate young Peruvian women, celebrates the graduation of three of its scholars. The graduates are the first three Peruvian Hearts students to graduate college. Their studies range from culinary arts to accounting to mechanical engineering. 

“We continue to be inspired by these amazing young women. They are ambitious, eager to learn, and dream of creating a life beyond what they were born into. This first group of graduates exemplifies our continuous efforts to empower these young women to succeed,” said executive director Danny Dodson. 

Peruvian Hearts will host a celebration to honor their first group of graduates at their school in Cusco. 

“When I was a young girl, I never imagined that I would have the chance to follow my dream. Peruvian Hearts gave me that chance, and because of that experience, I can become a chef. My family is very proud,” said Nelly, a culinary arts graduate.

Peruvian Hearts plans to create opportunity for their graduating scholars to mentor younger girls in the PH program who too are working to make their dreams come true.    
About Peruvian Hearts

Peruvian Hearts works to end poverty and gender inequality by educating young women and creating community leaders in Peru—one girl at a time. Peruvian-born Ana Dodson developed this nonprofit organization to enable young women to embrace education, believe in their own power, and dream of a life beyond the conditions into which they were born.
www.peruvianhearts.org
# # #
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